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Media kit and advertising rates

advertising@cambridgeday.com

Your ad supports independent, in-depth local journalism
that keeps Cambridge residents informed, engaged
and empowered. And it is your way to communicate
with the community: your next customers and clients.

Cambridge Day is a nonprofit, nonpartisan newsroom
dedicated to delivering in-depth, independent journalism
that empowers Cambridge residents to make informed
decisions and hold local institutions accountable.
Recognizing the critical gap in consistent local reporting,
we provide trusted coverage of government, education,
housing, and community issues. Led by a community-
based board and supported by the Cambridge Community
Foundation’s Local News Fund, we are committed to
building a vibrant, reliable news source that reflects and

serves the people of Cambridge.

Website

65,000 active users
per month.
856,000 active user

past 12 months
192,000 page views
per month, on
average

1.58 minutes
average

engagement time

61% mobile users

Ages: 18-34 35%
35-54 38%
55+ 27%

Newspaper

5,000 copies
distributed through-
out Cambridge and
Somerville

60+ public locations
including city halls,
libraries, coffee shops
and more

500 households get a
print copy in their
mailbox

Newsletter

8,500 subscribers
31.1% open rate

Unique readers and
email subscribers are
as of August 2026;
readers and page view
date source: Google
Analytics, Google Ad
Manager, MailChimp


Raffi Freeman
2026

Raffi Freeman

FreeText
2026-2027


Weekly newspaper

The print edition of Cambridge Day is published Thursdays. 5,000 copies are
distributed around 60+ locations across Cambridge and Somerville in city halls,
libraries, coffee shops and other public places (and some larger apartment buildings).

Around 500 households get direct mail deliver.

All sizes are estimates and may be adjusted slightly to fit @ Color: $300/week ® Flyer inserts: $1,500/week

Ad si Dimensions 13 K 4-11 weeks 12 weeks 50 weeks
SIrAz (W x H inches) AL (5% discount) (10% discount) (15% discount)

Full pag 10" x15.6" $1,350/week $1283/week $1215/week $1148/week
ull page .

Half page Five columns $700/week $665/week $630/week $595/week

Very wide

10" x 7.8"
Four columns
Less wide

8" x 9.75"

1/3 page Five columns $475/week $451/week $428/week $404/week

Very wide

10" x5.2”

Four columns
Wide

8" x6.5"

Three columns
Squarish

6" x 8.7"

1/4 page Five columns $375/week $356/week $338/week $319/week
Very wide
10" x 3.9”
Four columns
Wide
8" x4.9”
Three columns
Squarish
6" x 6.5”
Two columns
Narrow
4" x 9.75”

Five columns $225//week $214/week $203/week $191/week
Very wide

10" x 2"

Four columns
Wide

8" x 2.44"
Three columns
Squarish

6" x 3.25"

Two columns
Narrow

4" x4.9”

1/8 page

1/16 page Two columns $150/week $143/week $135/week $106/128
Wider
4" x 2.5”
One columns
Narrow
1.9" x 4.9”

Email to discuss specifications and timeline.
m Custom ad sizes are available - please ask. m Ask about our discount for nonprofits.
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Raffi Freeman
$1,350/week

Raffi Freeman

Raffi Freeman
$1283/week

Raffi Freeman
$1215/week

Raffi Freeman
$1148/week

Raffi Freeman
$700/week

Raffi Freeman
$665/week

Raffi Freeman
$630/week

Raffi Freeman
$595/week

Raffi Freeman
$475/week

Raffi Freeman
$451/week

Raffi Freeman
$428/week

Raffi Freeman
$404/week

Raffi Freeman
$375/week

Raffi Freeman
$356/week

Raffi Freeman
$338/week

Raffi Freeman
$319/week

Raffi Freeman
$225//week

Raffi Freeman
$214/week

Raffi Freeman
$203/week

Raffi Freeman
$191/week

Raffi Freeman
$150/week

Raffi Freeman
$143/week

Raffi Freeman
$135/week

Raffi Freeman
$106/128

Raffi Freeman
$1,500/week


METRO METRO
Quarter-page 107|x 3.9” Third-page
6" x8.7"
Half-page 8" x 9.75"
Half-page 10" x 7.8”
Third-page 8" x 65"
Third-page 10" x 5.2”
METRO METRO
Quarter- 1(:t4|:-pgg5¢3
page X2l
4" x 9.75" Eighth- |
page 1(Jth'page
Quarter-page 4" x 4.9" 19" x 4/9”
6" x6.5"
Eighth-page
6" x 3.25"
in.larte:'-page Eighth-page
8 X 4‘-9 8” X :2.44—’7
Eiglt h-paﬁe 10" x 2”

At least a week ahead;
noon Thursday before
the following Thursday
publication date.

Print-ready ads should
be 300 dpi, black and
white or color in high-
resolution PDF; Web ads
can be 72 dpi

Advertisers entering
contracts get design
services for $40 per
hour. We do our best

to accommodate ad
changes. If you supply
your own print-ready ads,
you may change your ad
design as frequently as
you wish as long as it is
received in the proper
format by the print
deadline.

Cambridge Day reserves
the right to refuse any
advertisement. Invoices
for upcoming ads will

be sent on the 15th of
the month preceding
the ad’s run date, with
payment due on the first
of the month in which
the ad is scheduled to
run. Cambridge Day
does not promise special
placement except for
reserved back pages.
We assume no financial
responsibility for
typographical errors
made by the advertiser.
Please see our
advertising contract for
full terms.



Legal ads / public notices / Life notices /death notices

Cost is based on word count at $33.60 per column inch.

Weekly newsletter

'The email newsletter, reaching 8,500-=

plus subscribers, is sent Thursday at 12:15

p-m., with a 31.1% open rate this year to

date. For a one-week ad run:

CAMBRIDGE DAY

Jump to: News | Business | Arts + Culture | Opinion

Thursday, June 19, 2025

Features

Neighborhood nicknames gave East

Cambridge flavor

By Beth Folsom June 16, 2025

Do you recognize these East Cambridge place names? Did you grow up going to
socials at “Hurrugurri Hall” or snacking on bologna slices at Benzy’s? What

other neighborhood nicknames do you recall?
Keep reacing

Newsletter 1
Wide $250

News

History Cambridge will look for
new offices, putting city’s
second-oldest home up for sale

By Marc Levy June 19, 2025

The History Cambridge organization has been
based since 1957 in, appropriately, the second-
oldest building in the city: the Hooper-Lee-
Nichols House, built around 1685. The future of
the organization, though, is elsewhere.

Keep reading,

Attend meetings in Cambridge
from June 19-26 about vacant
storefronts and leader for
schools

By Marc Levy June 19, 2025

Arts + Culture
Doing a candidate
vibe check, the
vibes are good;
Also, Mr. Sloppy
Steaks hits a
Jungle early show

By Michael Gutierrez June 19,

Newsletter 2
Variable
$250

Website

Advertise on Cambridge Day to engage

online readers: 1.1 million unique visitors
and 2.3 million views over the past

12 months, with 1.58 minutes average
engagement time. On mobile, ads are
between links to articles and within every
article. For a one-week ad run:
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CAMBRIDGE DAY

Gato Exotico at CambridgeSide; Shirley’s is

;anda Toast menu

B8 day; Hashi Market readies asite in Central
Square

EEEE ContalSquare spacis eased by Union advocates
Cnmad 2 imnwonstvewna malo thivd cracls | am——

Desktop + Mobile
300 x 400 $250
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CAMBRIDGE DAY

s + Cult

il i footage
available within 30 days, but city pushes back

Inside
boxes

Want to support local
edi ighlight your

now publishes life notices!
Click here to record your

Astronger Cambridge Day



